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Tips for Busy Readers
MARILYNN G. WINBORNE, C.P.A.

Principles of Accounting. Rufus Wixon and
Robert G. Cox. The Ronald Press Company,
1961.
This textbook has been written especially
for the beginning accounting course for both
accounting majors and non-accounting majors.
The two-semester, or three-quarter sequence,
takes the new approach to the introduction of
accounting to the college student. Homer A.
Black and John E. Champion Accounting in
Business Decisions (Prentice-Hall, 1963), Rob
ert L. Seiler Elementary Accounting (Merrill,
1963) and the new edition by Harry A. Finney
and Herbert E. Miller of Principles of Account
ing: Introductory, 6th edition (Prentice-Hall,
1963) all state that they are written in the
new mode. None compare with Wixon and
Cox.

The first chapters explain the basic concepts
of accounting in clear, concise terms. The
student is introduced, without fanfare, to
corporate, partnership and proprietorship forms
of business. Procedures and techniques are
worked into the discussions of “what” and
“why” in a way that the student cannot bog
down and become preoccupied with them.
Accounting data for the use of management
forms the basis of the second semester’s study.
Working capital analysis, cash flow, budget
ing, standard costing, job-order and process
cost systems, analyses of cost behavior, price
level adjustments, and federal income tax
problems are all dealt with in a realistic man
ner.

The book includes two excellent practice
sets which reinforce the material without
belaboring the procedural. Some defects may
exist in this first edition, but all are minor,
especially in light of the edition’s contribution
to accounting education.
Students enjoy both the challenges and the
opportunities of applying their new-found ac
counting knowledge. Their degree of pro
ficiency in the procedures is at least as great
as when pencil-pushing was the objective of
the first accounting course. This book should
enable colleges to expand all subsequent ac
counting courses and to increase the depth
and breadth of their curriculums without in
creasing the total number of hours of study.
This book will become a landmark in ac
counting education.

Information Economics and Management Sys
tems. Adreian M. McDonough. McGrawHill Book Company, Inc., 1963.
The first half of this book is an overt at
tempt to convince the reader that “we are not
anywhere near the goal of satisfying the de
mand for knowledge required to organize and
operate businesses.” Professor McDonough ap
pears to believe that the major reason for this
deficiency lies in the fact that economists have
heretofore left the field of information theory
and systems to semantics, operations research,
accounting, sociology and psychology. Numer
ous quotations from a variety of sources in
these fields form the basis of the study and
make the originality of the economic approach
suspect.
The author admits that increases in the
amount of knowledge available in the various
fields of human endeavor require a greater
degree of specialized, detailed study. He points
out that, recently, attention has been called to
the compartmentalized mind and the dangers
inherent in such a mentality, and he admits
that ways of overcoming this narrowness with
out losing the detailed knowledge have been
sought by all fields of inquiry.
Professor McDonough states that Operations
Research has proved to be an invaluable tool
in decision making by requiring objective
analysis on an interdisciplinary plane. The use
of Operations Research in business problems
requires quantified, measured data of the type
unnecessary a few years ago. The production
of this data coupled with the advent of com
puters brought about the current interest in
business systems. The focus of this book is on
a “plan” for developing a structure for the
flow of information specifically directed to
ward the problems of business management.
The underlying assumption of this “plan” is
that the environment in which a business ex
ists is of infinite complexity and change and
that the designed system does not have to be
good for all time but, of itself, can and will
change.
Information economics is concerned with
the data necessary to supply management with
sufficient information to apply efficiently the
available resources to the available opportun
ities for creating a profit. Information eco
nomics “ (1) analyzes business decisions in

every possible situation in an organization
where ‘need to know’ arises and (2) considers
management as the complex of the thought
processes generated in the organization and
operation of a particular business.” Thus it
seems that the economists are no longer con
tent with their role as “explainers” of business
phenomena but want to get into the actual
operations of business.
The second half of the book is devoted to
the contribution of the author in the area of
“instant systems” for particular problems of
business managements. A vocabulary of terms
commonly used by management books was
compiled and indexed to thirty selected books
in the area. Next a problem index was con
structed in which the major decision-making
areas were categorized. A third file was made
in which the various systems, the type of
information they produce and their require
ments were detailed. These three files were
then merged on a cross-indexed master file.
For a particular situation, the master file is
searched for the data requirements of a par
ticular system tailored to meet the needs of
the specific problem.
The author has made a contribution to
systems study. The method explained by him
will doubtless find many applications in busi
ness, research and teaching. It is regrettable
that his efforts are almost obscured by an
attempt to use all of the words and techniques
now in vogue and by references to his con
sulting prowesses.
The subject area is one with which ac
countants must be familiar; an area in which
accountants work; but the treatment is some
what disappointing.

Are We Keeping Pace?
(Continued from page 5)
fortunes on her clothes or to spend hours in
a beauty shop to look equally as presentable as
a man.
It may seem that this matter of appearance
is stressed too much, but the person hiring an
other does not consider this a shallow criteria.
It is hoped that primarily he is concerned with
other qualifications, but in a personal interview
he sees the prospective employee as she will
appear to his customers or clients and visualizes
the affect that appearance may have on his
business. Therefore, we cannot minimize the
importance of “good looks.”
Finally business women must attempt to
overcome the stereotype of the emotional

woman. They must be able to leave the prob
lems of home at home and not carry them to
the office. They must be stable. A certain
amount of feminine whimsy can be attractive,
but very little of it belongs in the business
world.
Many employers complain that women are
not even-tempered, make mountains out of
molehills, are petty—all are descriptions of
the female at her worst. She cries when some
one criticizes her work; goes into hysterics if
somebody unjustly wrongs her and pouts if
her feelings get hurt. Women must lean over
backwards to be sure that they retain their
objectivity at all times, and, if need be, they
must develop a thick skin so their work can
progress smoothly and calmly in the face of
daily crises. They must devote themselves to
reshaping the image of the woman worker as
one emotionally equipped to stand the pres
sures equally as well as a man.
Marya Mannes raised quite a storm in her
two articles in the New York Times, “Female
Intelligence—Who Wants It?” As she sums
up the situation: “Women are not by nature
denied the ability to think creatively and ab
stractly. It is rather that this ability is unpopu
lar with women because it is unpopular
with men. Our prior need, in short, is to
be loved. My point is a woman who has the
capacity and the desire to think and create
in abstract terms should not only have ample
opportunity to do so but the support of a soci
ety which needs all of the independent intelli
gence it can get—man or woman.”
Most women agree with Marya Mannes
wholeheartedly. And by “support of society”
they must accept the fact that “society” means
women as well as men. Women themselves
must support each other to achieve acceptance.
It is always disturbing to hear a woman say,
“I would rather work for a man than a woman
any day,” or “I would rather talk this over
with a man.” Actually it probably makes little
difference what sex women are talking to or
working with. It is the “person” who makes
the difference, and a good supervisor can be a
man or a woman. Women executives are not
free from this small form of “treason” them
selves. Many think, or just assume, that al
though they are capable of handling their jobs,
they should be responsible to a man. Each
time a woman assumes this she is closing the
doors on herself and other women. If women
continue to take this attitude they will ulti
mately find themselves in a dead end for if
they are not willing to open doors for other
women then they are not allowing women, in
cluding themselves, to work to full capacity.

